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There are people that begrudgingly use technology in their day- 
to-day lives and there are those that simply can’t get enough of it. 
These gadget-hungry consumers simply can’t wait to splash their  
cash on the funkiest new digital devices and upgrade their PCs  
whenever new components hit the market. They’ll also happily jump 
at the chance to learn their way around the latest software releases 
and are the first consumers to kit out their homes with high-defini-
tion, wireless solutions. 

In the Middle East, with its growing populations and impressive 
earning potential, these technology users are exploding in number, 
and with their high disposable incomes there is nothing to stop 
them buying such products at will. 

However they need a guide - a trusted and credible publication 
to explain exactly which products to buy; how they should go about 
setting them up; and the best ways in which to squeeze the utmost 
performance from these high-tech purchases.

This guide is Windows Middle East, because if it relates to Middle East 
computing, consumer electronics, gaming or the digital home, it’s inside.

Enjoyed by thousands of readers across the region, Windows 
Middle East English Edition caters to both first-time users and 
enthusiasts alike; any non-professionals in fact who love to keep 
up with the latest technology trends by buying and using the IT and 
consumer electronics kit that best fits their needs.

Windows Middle East Arabic Edition meanwhile has a more tech-
savvy readership overall, and is therefore more of a technical read. 
Each and every month it gives today’s power PC users and budding 
IT professionals the up-to-date information they require to effectively 
move their computing to the next level.

Both Windows magazines offer readers a varied and valuable mix 
of in-depth technology features and consumer investigations, product 
and game reviews, considered and objective buying advice, and the 
latest regional technology news and internet know-how.

In addition to being the region’s technology read of choice, 
Windows is also playing a key role in the development and expan-
sion of the Middle East PC gaming community via its hugely popular 
Windows Gaming Championship (WGC) events. Currently into their 
third year, these span the entire Gulf region and have to date attracted 
hundreds of avid button bashers to venues that display the WGC banner. 

Topics covered in Windows Middle East include: 
• The ‘hot’ issues affecting Middle East technology users 
• Which hardware and software products readers must buy
• How to use technology to become more productive and have fun 
• Exactly how the latest technologies work 
• Consumer investigations on topics as diverse as internet pricing and 
product support

Overview

2010 editorial calendar
Main features Group tests Workshops

January 
(on sale December 07)

Gear of the year 2008 Netbooks Get a website

february Storage anatomy N/A Personalised Email

March Cloud computing and netbooks N/A Turning the Xbox into a Media Centre

april Geo-tagging Intel Core i7 motherboards Encrypting your data

May
How the economic downturn has 
affected the tech industry

AMD motherboards How to vectorise an image

June Classic game re-makes SSD drives How to watch TV on your PC

July Getting a job using social networks iPod Speaker docks PC tune-up guide

auGust Wireless technology walkthrough Smartphones and PDAs How to convert DVDs to DivX backups

septeMber The best in touch screen mobiles Entry level graphics cards How to use your PlayStation3 to FOLD

october
The top ten most useful online 
services

USB hard drives Upgrade your notebook’s RAM

noveMber
Technologies that changed desktop 
computing

Desktop replacement notebooks Boost your notebook’s battery life

DeceMber Gear of the year 2009 Ultra high-end gaming graphics cards Upgrade your computer on a budget



2010 editorial calendar

Readership 

40,600 (2.9 readers per copy)

30% of readers say their copy is read by 5+ people

72% of readers say WUE is superior to other 
publications in its sector

100% of readers claim Windows’ editorial and 
advertising content helps them to make buying decisions

37,500 (2.5 readers per copy)

78% of readers say WUA is superior to other 
publications in its sector

97% would recommend WUA to an associate or friend

89% rate its editorial content as good or better than
that of similar publications

investiGation Grouptest face-to-face online/other

January  
(on sale December 07)

Top websites and software 
tools for students

Explore the latest multimedia 
external hard disks

Ten things to do with your 
GPS system

Audio bliss –  how to boost 
your computer Audio

february Home Wireless Video
Web search secrets: tips 
to get the exact answers to 
your web searches.

Gaming kit
Adobe creative Suit 4 (part 1 
Photoshop and Indesign)

March
Graphics cards, tips on buy-
ing the ideal card

$2000 gaming PCs
Office All-In-Ones: Laser 
MFDs

Twitter

april
High end Monitors: Sony, 
LG, Samsung, ViewSonic 
and Panasonic

YouTube-friendly 
Camcorders

Anti-virus software
Time to backup with ease, 
Super Storage: 
external hard disks

May
Home entertainment 
notebooks

Secure your online activities
The best of Point and Shoot 
cameras

-

June Top Small Form Factor PCs Home network switches Best PC games of 2009
Your online job search 
starts here

July Budget LaserJet Workshop: Remote access
The best of voice command 
tools

Beware counterfeit products

auGust 10 steps for PC security What is hot in Windows 7? Build your Dream PC Wi-Fi Hotspots in the GCC

septeMber Mono laser printers Home entertainment PCs Get wireless video at home Best photo editing tools

october Top Mobile video players
Snap Happy: 
digital cameras 

Desktop replacement 
laptops

50 websites you must 
bookmark

noveMber Eco-friendliest IT kit Touch screen everywhere
Entertainment on the go, 
the best desktop 
replacement notebooks

Best performance of the 
ultra-portable notebooks

DeceMber Best software of 2009
Get the most of your SLR 
Camera

CPU guide Wireless access points 
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FEATURE 17

www.itp.net/features

Games Programming

You love downloading the latest software and playing the latest 
games, and maybe, you’re thinking about scripting your own program 
or game. Read on as WINDOWS tells you how to get into the worl d of 
computer and games programming.

24


Alienware
  
  m15x  
 
 
    
 m15x   
    
     7
     


    
Alienware
    

    

     


     
     

      
    

    
      
   


    

     
892
 
     850

       Q720
   1.6  
  m15x  

 500 408 2770 
     
    
    
776

    
Aspire       
     5738
        
    7   
       
       
       
685      
         
        
 PassMark     
     
    570  
        
         
791  1603    
      275 
        
      
    7   
        
       

        
       
        M60
 7        
       
        
        
        DV3 
        
         
        
        
       
16.5       
       
       16:9
       
GridVista       
          
       
         
         
       

 
 
  

 
      Q720 
  1.6    

    2  
  15    160
 eSata

 7    




ACER        
Aspire 5738

 685 
www.acer.co.ae 

ALIENWARE        
M15X

  2000 
http://www.alienware.com 



   T6600     
RAM    2.2     
  320     4 

     15.6   
  GMA 4500MHD   


7



7

www.itp.net/arabic
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 
  ""   

""
Assassin’s Creed II


  Ezio Auditore da Firenze              
    "Batman   "    




 

    
    
   


  
  
 Ezio 

 70 
+97142618111 

http://assassinscreed.uk.ubi.com/
/assassins-creed-2

3

   
 



 
 



www.itp.net/arabic

 58

2010 

PS3

ITP Business Reader Survey April 2007

HOT KIT40

www.itp.net/reviews

Reviews

W
IN

D
O

W
S

 M
ID

D
LE

 E
A

S
T 

 FE
BR

UA
RY

 2
01

0

T
he Chocolate BL40 is the latest 
addition to LG’s Black Label line 
and thanks to its distinctive looks 
and packed feature set, will appeal 

to both fashionistas and tech geeks. 
The BL40 is unlike any other 

smartphone we’ve tested, its long 
chocolate bar design prompted 
questions from curious passersby 
everywhere we went. The phone sports 
a minimalistic design, so the front only 
shows a speaker, a camera, the 4-inch 
LCD and LG’s logo. There are no buttons 
at all here though feeling around the 
sides of the phone, you’ll find a selection 
integrated tastefully into the body. 
 In hand the BL40 sits quite well 
despite its somewhat longish design 
and it will also fit in most pant pockets 
despite our concern that it may stick out 
due to its tall frame. The Chocolate feels 
a premium product too, thanks to LG's 
use of metal and glass on its exterior 
frame but with a weight of 129g, it’s far 
from heavy.
 If you're interested in using your 
phone as a media player this Chocolate 
delivers. It features a standard 3.5mm 
audio jack so you can use most 
headphones without worry. The phone 
also has a dedicated music key that, 

when pressed, will take you straight to 
your music tracks. In terms of storage 
the BL40 is something of a mixed bag 
as it only includes 1.1GB of onboard 
memory. This is far too little for serious 
media enthusiasts but thankfully you 
can upgrade the phone’s memory via 
microSD card. At present the phone’s 
maximum supported capacity is 32GB 
and going this route (giving a total of 
33.1GB), the LG offers slightly more 
storage than Apple’s iPhone 3GS.

The LG’s audio is without fault and 
users interested in video playback 
will also find the BL40 a brilliant buy 
thanks to its LCD screen. This supports 
a 21:9 aspect ratio and because of 
its widescreen nature, plays videos 
brilliantly. Colour reproduction is first 
rate and we noticed minimal blur when 
watching fast-moving video content.
 The BL40 uses LG’s S-Class user 
interface (UI), which we also came 
across on the older KM900 Arena. This 
time however the interface provided a 
far better experience and this is thanks 
in part to the Chocolate’s capacitive 
screen. This proved very responsive to 
our finger’s movements, so navigating 
menus and using features and functions 
was frustration-free. Most of the team 

also found it was as easy to type SMS 
messages on the Chocolate as it was to 
work on Apple's iPhone. Brilliant.

The interface also supports finger 
gestures and these worked a treat 
because you are able to use them as 
shortcuts to launch applications and 
features - drawing an ‘M’ on screen will 
bring you to the phone’s messaging 
services. Our only complaint is that 
the LG needs to be charged often, a 
full charge only lasted a day and a half 
during mixed use.

LG 
CHOCOLATE BL40
This is one tasty chocolate
PRICE $735
CONTACT +9714 800 54
WEB http://ae.lge.com
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PERFORMANCE  
FEATURES  
VALUE FOR MONEY  
SPECIFICATIONS
Bar phone, 4-inch LCD screen with a native resolution 
of 345 x 800 pixels, 5-megapixel digital camera, gesture 
shortcut support, dual-screen UI interface, 1.1GB internal 
memory, FM radio support, Java 2.0 compatible, S-Class 
user interface, WAP2.0 support, WiFi, Bluetooth, 
microSD memory slot (32GB maximum supported), 129g, 
one-year warranty.
PROS Sleek and attractive design, LCD is brilliant, very 
responsive screen, user-friendly interface, works well as a 
media player, premium feel.
CONS Limited battery life, only 1.1GB of built-in memory.
VERDICT Distinctive looks, great features and 
intuitive usability are the BL40’s strong points. While 
not perfect, this Chocolate is a worthwhile buy.

GROUPTEST30

www.itp.net/grouptests
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DIGITAL CAMERAS

SCORES

Performance

Features

Value

Overall

MANUFACTURER BENQ CANON CASIO SONY

Product DC E1220 Digital Ixus 200 IS Exilim EX-H10 Cyber-shot DSC-TX1

Price $135 $408 $381 $422

Telephone +9714 299 1000 +9714 391 5050 +9714 334 4146 +9714 800 7669

Web www.benq.com www.canon-me.com www.casio.com www.sony-mea.com

MAIN SPECS 

Image sensor 12-megapixels 12.1-megapixels 12.1-megapixels 12.1-megapixels

Sensor size 1/2.3-inch CCD 1/2.3-inch CCD 1/2.3-inch CCD 1/2.4-inch

FEATURES

Optical zoom 3x 5x 10x 4x

Facedetection Y Y Y Y

Viewfinder N N N N

LCD screen 3-inch 3-inch 3-inch 3-inch

Touchscreen N Y N Y

Self timer Y Y Y Y

Video capture Y Y Y Y

Sound capture Y Y Y Y

Onboard memory 9MB N 35.7MB N

Memory slots SD/SDHC SD/SDHC/MMC/MMCplus/HC 
MMCplus

SD/SDHC MS Duo/MS Duo Pro/MS Pro 
Duo/MS PRO-HG Duo

PC interface USB USB USB USB

PictBridge Y Y Y Y

OTHER

Tripod mount Y Y Y Y

Warranty One-year One-year One-year One-year
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FEATURE 21

www.itp.net/features

Virtual Worlds 

Massive Multiplayer Online Gaming (MMO) has become incredibly 

popular the world over. It has made millions of dollars for those 

who make the games, and for some who play the games. Now that 

MMO gaming is being adapted for the Middle East, will it be as 

popular as it is in the rest of the world? Gareth van Zyl takes a 

closer look.

COMMENT10

www.itp.net
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VIEWS

TURN DOWN THE VOLUME
Calls to restrict MP3 players’ volumes are one step too far.

According to the BBC, the 
European Commission wants 
a suggested maximum 
volume to be set on MP3 

players to protect users’ hearing. 
Reportedly, up to ten million people in 
the EU face hearing loss as a result of 
listening to loud music for long periods 
of time. 

EU experts warn that people should 
only be exposed to a maximum of 85 
decibels. It’s suggested that MP3 player 
consumers in Europe should have an 
override setting where they can set 
the limit to 100 decimals. (Apparently 
some personal players have been found 
to reach 120 decibals, the equivalent 
levels of sound a jet makes when 
taking off.)

Modern players can store a lot more 
data thus potentially exposing listeners 
to loud music for more hours as well. 
And the health problems listeners can 
begin to experience owing to this could 
include hearing loss or Tinnitus.

Tinnitus is usually described by its 
sufferers as experiencing a ringing, 

whining, buzzing or hissing noise. Its 
primary cause is often environmental, 
caused by being exposed to high levels 
of noise for prolonged periods of time.

Ever since MP3 players went 
mainstream, hearing loss and Tinnitus 
have been major concerns. However, 
is it really necessary to force listeners 
to tone down the volumes on their 
MP3 players when they are ultimately 
responsible for their own health? 

While the European Commission 
is at it, why don’t they then limit the 
top speeds on BMWs being made 
in Germany to only be able to travel 
at maximum speeds of 140 km/hour. 
They might as well then also limit 
the amount of Swiss chocolate being 
sold around the world to each person, 
because somebody might just eat 
too much, become fat and suffer 
from obesity. 

My suggestion is that MP3 players 
should not have their volumes curtailed, 
but rather that they should go the 
same way as that of cigarettes. That 
is, warning labels should be clearly 
marked on the outside packaging 
headphone sets and MP3 players to 
make consumers aware of the dangers 
of listening to their music too loud for 
too long. 

Ultimately, it’s the responsibility of 
consumers to look after their own 
health. If they want to listen to their 
music loud on their MP3 players, then, 
for sure, that’s exactly what they’re 
going to do. If they end up having 
humming, screaming, whistling or 
clicking noising as a result of Tinnitus 
then that’s their fault, but they wouldn’t 
be able to say that I didn’t know about 
the dangers.
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More research has emerged about why there aren't more women in the field of 
computing and IT. According to the latest study, habits of IT geeks such as putting up 
sci-fi posters or leaving cans of beverages such as Coke about have had an effect on 
attracting woman to the IT industry.

"When people think of computer science the image that immediately pops into many of 
their minds is of the computer geek surrounded by such things as computer games, science fiction 
memorabilia and junk food," says Sapna Cheryan, a junior trick-cyclist at the university of Washington, America. "That 
stereotype doesn't appeal to many women who don't like the portrait of masculinity that it evokes."

According The Register, Cheryan and her colleagues arranged multiple experiments and surveys among hundreds 
of non-computing-subjects students at Washington University. Questionnaires were filled out in different rooms - one 
prepared with a science fiction poster, games kit and Coke cans; one instead with "nature" and "art" wall graphics, 
books and coffee cups. The ladies could then choose as to which setting they ‘approved’. 

Sci-fi posters, coke cans put 
women off tech careers

LOGGINGOFF

ROBOTS BREAK 
DANCE AT IREX 2009
It was all happening at the International Robot 
Exhibition 2009 in Tokyo, Japan recently where 
robots performed break dancing moves. 

The show is designed to provide a place to 
exhibit robots and related equipments in order to 
enhance market awareness of new technology.  
At the same time, the show is to be a medium 
to promote new products and to develop new 
business through contributing the promotion of 
new technology.

The French Military has apparently had a hand in the development of Mozilla’s 
open source Thunderbird Mail Client. And the reason the French military decided 
to use Thunderbird – because it’s more safe than Microsoft Outlook.

The military found Mozilla's open source design permitted it to build security 
extensions, while Microsoft's secret, proprietary software allowed no tinkering.

"We started with a military project, but quickly generalised it," said 
Lieutenant-Colonel Frederic Suel of the Ministry of Defense and one of those 
in charge of the project.

The Gendarmerie Nationale police, which was part of the military at the 
time and did the design, released some of its work to the public under 
the name "TrustedBird," and co-branded it with Mozilla. The military uses 
Mozilla's Thunderbird mail software and in some cases the Trustedbird 
extension on 80,000 computers and it has spread to the ministries of 
Finance, Interior and Culture.

FRENCH MILITARY’S HAND 
IN THUNDERBIRD

REGULARS 64

www.itp.net
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أخبار

Win7codecs 2.0.5, GIMPshop

SilverX 1.1.0, PhotoJoy, RaceRender

aMSN 0.98.1, Wireshark 1.2.3

Opera@USB 10.01, NetSetMan 2.6

eScan Internet Security Suite 10

UNetbootin 3.77

Windows 7 USBDVD Download Tool

Anvir Task Manager Free 6.1

Style 7, Spyware Doctor 2010

Advanced SystemCare Free 3.3

BonkEnc 1.0, FileSeek 1.9.0

Lingoes Portable 2.6.2

 Death Rally 1.0, John Deere Drive

Green, Warzone 2100

Direct x 9c, Dot Net Framework 3.0

 Java Runtime

 Microsoft ActiveSync 4.2, VLC 1.0,

WinZip 11.1

PHOTOJOY

An ITP  Technology Publicatio
n  |  2010 

www.itp.net

153

• Optoma ES526

• Verbatim Portable Drive 2.5” 500GB

• Asus O’Play

• Sony Ericsson Aino

• BlackBerry Curve 8520

• Symantec Norton Internet Security      

    2010

• Nokia N900

• Kingston SSDNow V Series

• Acer Aspire 5738

• Alienware M15X

• Asus M60

• HP DV3
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 Iomega StorCenter ix2-200

Network Storage

 Verbatim 2.5” Portable Hard

Drive USB 500GB

HP TouchSmart tx2-1115ee
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T
he Bravia VPL-VW85 
is one of Sony’s latest 
high-end home cinema 
projectors and targets 

serious home cinema buyers.
After two weeks of 

testing the projector we’re 
happy to say the answer 
is a resounding yes. In 
line with its price tag this 
Bravia model sports top 
specifications including native 
1080p support, a brightness 
rating of 800 ANSI Lumens 
and a contrast ratio of 
120,000:1. As a result the 
VPL-VW85 absolutely blew 
us away when it came to its 
projection performance.

Feeding the Sony a 
number of Blu-ray movies, 
such as Casino Royale, Iron 
Man and The Fast and The 
Furious - via HDMI – the VPL-
VW85 performed brilliantly 
when we used its ‘Cinema 

mode’. Colour accuracy and 
brightness was top notch 
and thanks to the projector’s 
1080p resolution support, 
we noticed an astonishing 
amount of detail on the 
projection. The Sony’s 800 
ANSI Lumens brightness 
rating also meant that even 
when some ambient light 
was introduced into the 
room, we could still easily 
see what was happening on 
the projection surface. 

Moving onto games the 
Sony continued its fantastic 
performance as both 720p 
and 1080p titles looked 
brilliant blown up on a big 
screen. The projector’s 
Motionflow with DarkFrame 
Insertion technology also 
helped to deliver smooth, 
artifact free gaming even 
when the action became 
fast-paced.

ZOTAC 
MAG HD-ND01
Bring the cinema to your home
PRICE $299
CONTACT +9714 266 3774
WEB www.zotac.com
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SONY Bravia VPL-
VW85
If you’ve got the cash it has the performance
PRICE $7357
CONTACT +9714 391 8400
WEB www.sony-mea.com

Z
otac is known for its 
GPUs and boards and 
the company has now 
branched out into mini-

PCs as well. The ‘MAG’ short 
for ‘Mini All-In-One Giant’ is 
the firm’s first creation and 
our MAG HD-ND01 proved a 
cracking product all around.

Perhaps the most striking 
aspect of the MAG is its 
incredibly compact and 
attractive frame. The nettop 
is smaller than the box used 
to hold a small pizza and 
finished in black with silver 
accents, is quite a looker. 
 Zotac has also made it 
exceptionally easy to place, 
as you can lay it on your 
desk or, using the supplied 
mounting frame, bolt it to 
the back of your PC’s LCD or 
even a Plasma or LCD TV.
 In testing the MAG proved 

a performance powerhouse. 
Its dual-core 1.6GHz Atom 
CPU, 2GB of RAM and nVidia 
ION GPU worked brilliantly 
together when running apps 
and thanks largely to the 
ION GPU’s hardware-based 
video decoding features, the 
HD-ND01 also played back 
a Full HD 1080p video with 
audio smoothly. 
 On the gaming front the 
GPU’s abilities allowed us to 
play games such as Call of 
Duty 4 though with reduced 
graphics and resolution 
settings. Turning these up 
caused the game’s framerate 
to drop below 30fps.

At a cost of US $299 
the HD-ND01 is attractively 
priced given its capabilities. 
The only issue we have is 
that the MAG doesn’t offer 
an integrated optical drive.

SPECIFICATIONS
SXRD engine, 1920 x 1080 pixel native 
resolution (1080p), 1.6x lens zoom, 120,000:1 

contrast ratio, 800 ANSI Lumens brightness, 
HDMI/Component/S-Video/RCA/D-Sub 
inputs, 12kg, two-year warranty.

PERFORMANCE  
FEATURES  
VALUE FOR MONEY  

VERDICT Though expensive the Sony 
is a cost-effective way to create an 
impressive, large-screen experience.

SPECIFICATIONS
1.6GHz Intel Atom 330 dual-core CPU with 
HyperThreading, 2GB of DDR2 memory, 

nVidia ION GPU, 160GB 5400rpm hard drive, 
eSATA port, gigabit Ethernet, 802.11b/g/n 
WiFi, HDMI,  one-year warranty.

PERFORMANCE  
FEATURES  
VALUE FOR MONEY  

VERDICT The MAG is a complete 
package that offers attractive pricing, a 
sleek frame and Full HD video playback.

www.itp.net/arabic

2010 

20
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
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Breakout of Estimated Country Readership 

total : 15,000 x 2.5=  37,500 Windows arabic total : 14,000x 2.9= 40,600 Windows english 

bahrain : 1500

kuwait : 1600

oman : 1500

Qatar : 1800
saudi arabia : 5000

united arab 
emirates: 3000

other : 600

saudi arabia : 2300

united arab 
emirates: 4000

other : 700 bahrain : 1700

kuwait : 2100

oman : 1800

Qatar : 1400
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