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thE hOttESt bOllywOOd nEwS and glam aSian SOcial ScEnE



the miDDle eaSt’S 
hiGheSt SellinG aSian 
weeKly!
Masala! is the region’s biggest selling Asian weekly, boasting the 
highest penetration throughout the UAE and the GCC, among the 
Asian expatriate population. With exclusive interviews, hottest news 
and latest gossip straight from Bollywood, Masala! brings the Hindi 
film industry right to our doorsteps in the Middle East. Present at 
every red carpet event in Bollywood, Dubai and Bahrain, Masala! 
brings a unique take on glamour. Trusted and read by everyone – 
from Bollywood celebs to Indian CEOs, fashion designers to socialites, 
Masala! is the only magazine of its kind in the region. That’s why our 
readers have continued to stay with us and it’s not unusual to have 
two generations read the magazine in a household.

maSala! iS aSSOciatEd with thE biggESt 
aSian EvEntS thROughOut thE gcc
Masala! partners with many of the top Asian promoters here in 
the UAE, Bahrain and the GCC to showcase events aligned with its 
readers. Every week you will see the Masala! paparazzi at the top 
events of the week, taking pictures of readers who are attending 
these events and love seeing their photos online and in the 
magazine. From cinema screenings to concerts and shows, Masala! 
‘represents’ at the Asian events.

REad by thE SOcial ElitE and cinEma lOvERS alikE…

* Publisher's own data
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SAMEERA REDDYKAVITA
Not a bad effort but the whole classically stark and simple allure of the red and black is destroyed with those shoes.DIPESH

Sameera looks fantastic and the simplicity of her outfit goes far to make her look super chic. The shoes, however, are another story! 

FASHION POLICE!

showbiz style report

DIPESH 
DEPALA

Businessman and Social Commentator 

KAVITA SRINIVASANMasala!’s Celebrity and Lifestyle Editor 

  The Judges

SARAH JANE DIAS KAVITA
I’m floored – Sarah is innovatively trendy and has effortless style! DIPESH

WOW! She looks incredible! Everything about this look is bang on the money. This is a woman who has natural style. She looks chic, confident and stands out a mile!

SHAMITA SHETTY KAVITA
Shamita may have taken a page from Shilp’s flawless fashion sensibility and looks feminine and sexy in this gorgeously coloured dress.

DIPESH
She looks very pretty, and I’m guessing that dress probably looked better in person. All in all, not too offensive.

SONAL CHAUHANKAVITA
She seems to have perfectly matched her shoes to the outfit and gone colour and taste blind when it came to the bag!DIPESH

It looks like she had bunched up her dress to show more leg. The strange Burberry bag is completely mismatched with this look.

Fun ‘n 
Fab!

9/10

Who got it right and who got it horribly wrong at the LFW? We decide...

8/10 7/10 7/10

Trend Report 

Resort Retreat 
Stand-out in Spring’s explosive hues! 

Colour takes a front seat this 

season with top-to-toe blocking 

– the lesson here is whatever 

colour you choose, don’t be afraid 

to code right down to your shoes 

and socks. Go wild, think bright, 

have fun and be bold – it’s the 

only way to stand out in 2011.

Lakme
Fashion 

Week
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Celeb 
Spotted!
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STYLE 
ED’S PICK
of the Week!

Just in time for leg-bearing weather, get 

ready to flaunt your gams in Sowat Paris’s 

leather flats. The strap just wraps around 

your leg perfectly giving you a shapely, 

sexy fit! Stand out in the crowd with these 

fabulous slip-ons available in four colours 

including cream, gold and brown.

star

SOWAT PARIS 

AVAILABLE AT 

S*UCE

DHS

770
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STEAL B’WOOD’S 
STYLE
Masala! shows you how 

to sizzle like Susanne in 

a strapless mini! 

Wear Jumpsuits!  
Jump-start this spring 

with Masala!’s hot 

one-pieces.

This Week’s Beauty Bargains 
We bring you the best deals the city has to offer!

62

scene

Our heart does a little somersault as we enter the imposing Burj Khalifa’s corporate suites’ lobby and immediately shoot up to level 123 on the express elevator. Exiting it, we take a cantilevered staircase that leads us to the lobby of the world’s highest restaurant in the world’s tallest building, suitably named At.mopshere. Once here, 1,350ft above ground, we are awe-struck, as always, by the panoramic views of the city that the Burj offers. At.mosphere ups the ante of the luxury dining experience in every possible way. Everything about this restaurant screams ‘high-end’ and ‘exclusive’ —  be it the swish interiors or the eclectic European 

menu. Naturally, our expectations from the food and place are sky-high indeed (pun very much intended)!       The restaurant has a unique concept. On offer are two dining choices — lounge and grill. The At.mosphere grill section is sleek and stylish; here you can enjoy an innovative grill cuisine. We begin our culinary expedition with a warm goat cheese salad (with roasted apple, butter lettuce, vanilla brown butter and pecans) and  poached langoustine (with baby watercress and lobster vinaigrette). Both whet our appetite for more.       We wonder what to have next and zero in on the roasted Brittany wild sea 

TOP TABLE

AT.MOSPHERE
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hotpicks
Focaccia 
Don’t you just love robust Italian sauces and delicate pasta? 
Now enjoy a great Italian meal at one of the city’s finest 
joints, Focaccia, Hyatt Regency with Masala! Hot Deals. You 
can have 25% off on a meal for two on weekdays throughout 
February by presenting this tear-out. Call 04 317 2222

The Talk 
Yet another Hot Deal, only for Masala! readers. Take your date 
out for a fab meal at the The Talk, the famed multi-cuisine 
restaurant at the Movenpick Hotel, Jumeirah Beach Hotel, 
and enjoy 25% off on a meal for two on weekdays till the end 
of March. Remember to bring this tear out. Call 04 449 8888 

Mango Tree 
If Thai is your choice of cuisine, you can enjoy the Masala! Hot 
Deals on your favourite curries and satay at Mango Tree, Souk 
Al Bahar. Bring this tear-out with you to get a concession of 
25% on a meal for two on a weekday throughout February. 
Call 04 426 7313.

Calabar
Masala! joins hands with Calabar to offer a lucky winner 
a table for 6-8 and a bottle free, if you answer this simple 
question: In which hotel is Calabar located? Tear this page out and send it, along with your answer, name 
and contact to: Natasha Sayani, Bldg 14, Media City, Dubai. 

25%
OFF
ONLY IN 

MASALA! 

WIN!
ONLY IN 

MASALA! 
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Karim
a and Alywin Liusie

Manish Malhotra 

Natasha Faruque

Alex and Shab Stumpf

Amla Prinja 

TURN 
OVER

For more pictures 

of Rekha & Mahesh’s 

Anniversary brunch 

94% recommend 
mASALA! to A friend*

DEEPIKA SHARES HER LIFE LESSONS If you fall in love and it ends in a relationship then great, but learn to hold on your own.  

 Two people should either be together effortlessly or shouldn’t be together at all.
 Post your break-up, surround yourself with positive people and thoughts. The impact of a 

break-up is usually too drastic and negative, so make sure your surroundings are happy. 

 It’s very important for girls to be independent whether they’re in a relationship or not.

WHY WE’RE IMPRESSEDShe was envied by every girl when she started dating heartthrob Ranbir Kapoor. But after a two-year relationship, the couple split. It was reported that Ranbir’s 
philandering ways caused Deeps to walk out. However, she kept a dignified silence about it. Her turmoil on the inside was tremendous, but she never aired her dirty linen 

in public. From being down in the dumps to now dating one of the world’s most eligible bachelors, Sid Mallya we’re 
impressed at how quickly Deeps has bounced back.
WHAT SHE WENT THROUGHWhen Deepika met Ranbir, friends say that it was like love 
at first sight. “He was charming, sincere and wooed her like 
never before,” said a friend. But as all good things come to 
an end, so did their relationship. Deepika allegedly wanted 
to be exclusive, but Ranbir had just entered the industry and had already become 2010’s biggest ‘young’ star. Rumour has it that Ranbir was seen playing the field and 

Deepika, totally hurt, decided she wanted out. Sources say, 
“He was her first love. He didn’t want to commit long-term 
and apparently was messing about. She was so hurt. We really didn’t think that she would recover anytime soon.” 
    However, life has a strange way of working. Deepika says, 
“I believe that everything happens for a reason. I try and 
learn from everything that happens to me. Weeping won’t 
help. If you say I have come out of it beautifully, it’s because 
I found good sense and got out at the right time,” she points out. She adds, “It’s important that women are not dependent on anyone emotionally or mentally. You have to 

find your inner peace. If you’re happy with being yourself, 
then you’ve achieved everything,” says Deepika flashing 
her signature positive smile.     So does she still believe in love? She is quick to retort,“I 
absolutely believe in love! I am at the happiest phase of my life now – professionally and personally.” Could she be 
referring to dating a certain handosme and successful Mr Siddhartha Mallya? Hmmm....

41

we’re 
inspired by

After being allegedly ‘cheated on’, she tells Masala! how she bounched back after breaking up with Ranbir Kapoor
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Deepika Padukone 

“I’m 
at the 
happiest 
place in 
my life 
right 
now”



maSala! REadER PROfilE – iPSOS

SpenD effiCiently. maSala! DeliVeRS ReSultS  

Masala’s readership is wide ranging, touching every part of the Asian community both here in the UAE and wider throughout the GCC. The 
data from the 2008 IPSOS survey, which focuses on the UAE, shows Masala!’s readers are well educated with over 55% holding a university 
qualification. The majority of readers have an income of more than Dhs8,000 per month with over 25% earning more than Dhs14,000 per 
month. Masala!’s readers' occupations spread from housewife to CEO, it is truly a magazine that reaches out to the entire community. The age 
range spans from 15-55+ with the majority of readers aged 15-44. Our readers are spread throughout the UAE with strong readership in the 
four main centres. 

Masala! has a wide circulation throughout the GCC with 16,000 copies circulated each week. Alongside the 10,120 copies with high visibility at 
retail, Masala! is circulated in salons, spas, Arabic ladies clubs, health clinics, cafes, airlines lounges, golf clubs, hospitals and hotels.

Source: National Media Analysis 2008 - IPSOS-STAT (UAE Data Only)

Upper Mgt : CEO 2.3% Less than 4000 DHS 5.3%

Skilled Freelancer 3% Between 8001 DHS and 10000 DHS 20.6%

Skilled Worker 3% Between 14001 DHS and 16000 DHS 2.4%

Abu Dhabi 33.6%

Middle Mgt: Branch/Dept manager/Army officer 5.1% Between 4001 DHS and 6000 DHS 10%

Employee inside office 36% Between 10001 DHS and 12000 DHS 12.8%

Student / Still studying 14% Between 16001 DHS and 18000 DHS 4.8%

Dubai 35.1%

Shop owner 6.7% Between 6001 DHS and 8000 DHS 15.1%

Employee outside the office (Salesperson,...) 15.5% Between 12001 DHS and 14000 DHS 10.3%

Housewife 13% More than 18000 DHS 18.1%

Unemployed / Retired 1.4% No Answer 0.7%

Sharjah 22.6%

Ajman 6.2%

Ras Al Khaimah 2.5%

Divorced / Widow - 0.7%

 Married - 58%
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15 to 24 - 27%
Reads & writes with 
no degree - 2.5%45 to 54 - 10.2% 55 - 4.4%

Finished University 
56.1%

35 to 44 - 23.1% 25 to 34 - 35.4% Finished Secondary 
31.6%

Single - 41.2%

maSala! has a strong retail presence in the region.

maSala! is available at major outlets across the GCC including the following:

On SalE

Finished Elementary 
3.2%

Finished Intermediary 
6.7%



 Bollywood produces about 250 films a year and Hindi cinema has a fan base  
of 3.6 billion people across the world. 

 Masala.com reaches out to billions of Bollywood fans with up to date information. 
It is the daily source of insider Bollywood news, fashion trends and exclusive 
photos of all fans' favourite stars and their parties. No other website offers these 
elements as a one-stop-shop on Bollywood. 

 Masala.com also keeps a close eye on the UAE, bringing you glam party pics and 
the hottest events visitors to the site would love to attend.

 On an average, every month Masala.com gets almost 300,000 visitors from  
200 countries across the world, making its reach truly global!

EyE blaStER

mPu

cOntEnt PuSh

 lEadER bOaRd

SPacE bannER

OnlinE advERtiSing

intERStatial PagE PEEl

E-blaSt nEwSlEttER

SmaRt link

Visitors  391,508

Unique Visitors 266,450

Page Views 2,664,421 

Pages per visit 6.81

Time on site 6:44  min

Newsletter (People daily) 24,333 

 JunE 5, 2011 – July 5, 2011 

bRandEd 
backgROund

(As per Google Analytics)



Masala! 
Awards 2010 
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SupplementS & eVentS 

maSala! awaRdS  – dEcEmbER 2011

Month:  DECEMBER

maSala!’S SuPPlEmEntS aRE REfREShEd fOR 2011 (ciRculatEd fREE with maSala!)

Masala! sees new additions to the range in 2011, adapting the offering to its readers, following on from successful magazine sections in 2010. 
These supplements will be followed with anticipation by readers and heavily publicised in advance through Masala! and Masala.com.

Launched in 2008, the Masala! Awards are a highlight on the Asian society calendar, attended by Bollywood stars (including Amitabh 
Bachchan, Karan Johar and Hrithik Roshan) and the elite of the Asian social set alongside the top business people and public personalities, this 
event plays host to over 1,000 guests each year. Readers are invited to vote in the popular choice awards, with the event being supported by 
a marketing plan worth over Dhs250,000, sponsors of this event are given strong brand association throughout the lead-up campaign and on 
the night of the event. For sponsorship opportunities, please contact our sales team.

MARCH JUNE OCTOBER MAY

Bandhan is the only dedicated Asian 
high end, glamorous bridal magazine 
for affluent Asians boasting the 
highest penetration throughout the 
GCC and the UAE. 

Containing the hottest news on 
the bridal market today, the best 
wedding buys in the world, fun and 
fresh marriage ideas and the trendiest 
and most classic clothes for a bride 
and groom – Bandhan was the first 
homegrown Asian bridal magazine to 

hit the shelves in 2006. It continues to 
remain the market leader thanks to its 
expanding readership and specialised 
distribution throughout the GCC with 
Masala! Magazine. The readers have 
come to love and trust Bandhan’s 
knowledge on the Asian and Arab 
bridal needs. 

Bandhan is distributed with 
Masala! in May and September.

AN ITP CONSUMER PUBLICATION

WINTER 2010  ISSUE 15, VOL. 4

LICENSED BY DUBAI MEDIA CITY 

AED 15

BHD 2

EGP 15

KWD 2

OMR 1.5

SAR 15

QAR 15

INR 200

PKR 250

UK 2.50

What’s In & 

What’s Out? 

Bridal Asia 2010

Sania & 

Shoaib Wed

Geisha

120 

HOT  IDEAS 

Paras and Shalini, 

tell you how to 

work it this 

bridal season

Winter trends and 

styles that you’ve 

got to have

Tips and tricks 

from famed 

designers 

Gaurav Gupta 

and Rina Dhaka 

CATWALK INSPIRATION FROM INDIA’S BEST

Never-heard-before 

details from the 

Wedding of the Decade
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AN ITP LIFESTYLE PUBLICATIONJULY – SEPTEMBER 2010  ISSUE 14, VOL. 4LICENSED BY DUBAI MEDIA CITY
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DESTINATIONWEDDINGHot spots to get hitched and ways to localise your day

CITY NUPTIALSTop deals and super tips from Dubai’s lovely Dulhans

LAILA KHAN ON HER 
FAIRYTALE MOMENT

 HOT STYLES, PRINCESS JEWELS AND LUXE MUST-HAVES 

BRIDAL BELLES120

A sneak peek into their world of candy couture

Middle EastExclusive



ContaCtS

newsletter advertising
Position Rate Card (AED)
Top of Newsletter 12,852 
Right of Newsletter, top half 11,016 
Middle of Newsletter 11,016 
Middle of Newsletter 5,508 

email Blasts (eDm)
Format Rate Card CPM (AED)
Dedicated emailshots 1,285

onsite Display advertising
Position Rate Card CPM (AED)
MPU (multi page unit)  257
White Space Banner   330
Leaderboard  330
Expanding Leaderboard (with/ without video)  349
Half Page  349
Overlay (Eyeblaster)  367
Home Page Roadblock (Per day)  36,720
Interstitial  551
Page Peel  551
Content Push (Time Out Sites)  551
Content Push (Ahlan Sites)  551
Smart Links (Per month)  36,720
Microsites  55,080
Channel Sponsorship (Per month)  36,720
Branded Background (Per week)  18,360

Rate Card (aeD)
Position Rate Card (AED)
Full Page   27,500
Double Page Spread   44,000
Inside Back Cover   44,000
Outside Back Cover  59,000

Position Rate Card (AED)
Inside Front Cover Spread   66,000
Reverse Gatefold   92,000
Opp Contents / Editor’s Letter   33,000

advertising Specifications 
Full Page Trim size:  225mm x 300mm  
 Bleed size:  235mm x 310mm

Half Page Horizontal Trim size:  225mm x 150mm  
 Bleed size:  235mm x 160mm

Half Page Vertical Trim size:  113mm x  300mm  
 Bleed size:  123mm x  310mm

Rate Card
Position Rate Card (AED)
Run Of Page:   20,500
Inside Back Cover (IBC):  27,000
Opposite Contents Page:  28,000
Inside Front Cover Page (IFCP):  33,000
Double Page Spread (DPS):  40,500
Outside Back Cover (OBC): 40,500
Inside Front Cover Spread (IFCS):  55,000
Reverse Gatefold:  60,500
There will be a 20% loading charge on any special or
guaranteed positions.

maSala! pRint Rate CaRD

maSala.Com! online Rate CaRD

SupplementS

ITP Publishing Group
PO Box 500024, Dubai, United Arab Emirates
Switchboard: +971 4 444 3000  I  Facsimile: +971 4 444 3030
www.masala.com

Publishing Director: Alia Fawad
Tel: +971 4 444 3249 - Email: alia.fawad@itp.com

maRKetinG
Marketing & Circulation Director: Debra Campbell
Tel: +971 4 444 3236 - Email: debra.campbell@itp.com

pRoDuCtion
Deputy Production Manager: Denny Kollannoor
Tel: +971 4 444 3188 - Email: denny@itp.com

aDVeRtiSinG
Group Commercial Director: Joseph Khoury
Tel: +971 4 444 3584 - Email: joseph.khoury@itp.com

Advertising Director: Mohamad Boshali 
Tel: +971 4 444 3578 - Email: mohamad.bohsali@itp.com

Group Advertising Manager: Agnela Fernandes 
Tel: +971 4 444 3450 - Email: agnela.fernandes@itp.com 

Contacts
Digital Sales Director: Stuart Robin Quinn 
Tel: +971 4 444 3295 - Email: stuart.quinn@itp.com

Sales Manager, Consumer Digital: Luke Mohring 
Tel: +971 4 444 3776 - Email: luke.mohring@itp.com


