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* Monthly readership of 23,912 per
month (July 2008).
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B2B publishing house, Dubai-based ITP Business. | affecting the industry, ATN is an enjoyable read.”
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Spa and relaxation For business and
holidays pleasure

Travelling in style
LUXURY Glamping in Oz (limos, helicopfers, When money’s no object  Barefoot luxury

Summer in Oman

THEMES Travelling with kids Travelling on a budget Adventure holidays Mountains and lakes
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20 places fo sell before
you die!
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This features list is subject to change at the editor’s discretion.



Magazine advertising rates

SINGLE ISSUE PRICE SIX SERIES PRICE TWELVE SERIES PRICE

POSITION SPECIFICATIONS X . . K . X
(per insertion) (per insertion) (per insertion)

Prime Positions

Inside Front Cover 225x 300 mm AED 26,500 AED 24,000 AED 23,000
Inside Back Cover 225x 300 mm AED 25,500 AED 23,000 AED 22,000

Standard Advertising
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All advertising rates are in AED. Please divide by 3.672 for US $

eNewsletter rates

The Arabian Travel News e-Newsletter is sent to just over 16,500 travel agents & tour operations across
the MENA region every two weeks (twice per month). On average 45-48% of our readers open the e Newsletter.

NAME FORMAT DIMENSIONS  FILE SIZE SINGLE ISSUE SIX SERIES PRICE TWELVE SERIES TWENTYFOUR
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Dedicated eMarketing

NAME FORMAT DIMENSIONS FILE SIZE RATE
Emailshots | GIE JPEG, HTML, | width can be reduced or | 100 KB AED 990 per CPM
Text increased (up to 650px)

Standard online advertising Arabian Business.com
NAME FORMAT DIMENSIONS  FILE SIZE RATE

Leaderboard GIE JPEG, Flash | 728pxx 9 50 KB AED 295 per CPM
Banner
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Skyscraper Banner | GIE JPEG, Flash | 120px x 600px AED 200 per CPM
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