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Media Information

ITP.net is the region’s premier resource for ICT news, features, 
and product reviews. Journalists from ITP’s 11 specialized IT and 
Communications titles, contribute their stories to ITP.net as 
they break. ITP.net offers market intelligence resource and our 
e-newsletters deliver the news up to 24 hours ahead of traditional 
print media.   From CIO to IT Manager, Project Manager to end 
user; ITP.net is first with all the inside information for a booming 
business market. 

ITP.net and GitexTimes.com, contributed to daily from the 
industry’s top titles. Unique and trusted voice in print & online 
journalism with quality business reporting. Premier quality of 
editorial coverage of UAE & Arabian technology affairs with 
original content, news and analysis.

First to cover and question the most important issues of the day in 
the Middle East region. Offering unbiased, concentrated, in-depth 
news stories and analysis throughout the UAE and GCC. Breaking 
away from the current online trend of publishing press releases 
and using syndicated content which is a frequent trait for many 
websites within the UAE.

ITP.net applies the same high values of journalism and unbiased 
reporting specifically to the Middle East utilizing it’s access to 
grass roots journalists from ITP’s 11 key Business and Executive 
publications as well as its dedicated online journalist team

ITP.NET

>About Us
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>Demographics

ITP.net Reach
335,000  impressions (per month)
95,000 unique visitors (per month)

Country Breakdown — Top 10

Visits Page Views
United Arab Emirates 32,308 129,555
Saudi Arabia 11,517 28,101
United States 11,504 21,512
Egypt 6,534 15,093
United Kingdom 5,250 13,807
India 4,241 8,821
Canada 2,416 3,527
Jordan 2,349 5,120
Qatar 2,062 5,113
Kuwait 1,820 4,500

 

� Direct Traffic:
40.69%

� Search Engines
40.57%

� Referring Sites
18.73%

� Other
0.01%

Traffic Sources
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� Male 53%
� Female 43%

� ICT 20.9%
� Banking & Finance 12.5%
� Construction 11.6%
� Media & Marketing  10.2%
� Travel & Hospitality 8.2%
� Oil & Gas 7.6%
� Transportation 5.5%
� Retail 5.0%
� Government 4.0%
� Other 14.1%

� UAE 55.4%
� Saudi Arabia 20.1%
� Egypt 11.6%
� Kuwait 5.4%
� Bahrain 2.9%
� Qatar 2.4%
� Oman 2.2%

� CIO 18%
� CEO 6%
� MD 3%
� VP 2%
� IT Management 24%
� IT Engineer 22%
� IT Consumer 11%
� Webmaster 5%
� Network Adminitrator 18%
� Other 11%

>Demographics

Gender Country of Residence

Job FunctionIndustry
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>Testimonials

“We consider ITP as one of our strategic media 
partners to promote our products in the region and 
improve our brand and visibility. Our ITP marketing 
campaigns (magazines, newsletters, etc) for last few 
years were extremely successful. As a result, our 
company was able to generate solid leads which 
materialized in effective sales for our HR & Payroll 
products namely hr-base and hr-easy. ITP campaigns 
were customized to our business needs and proved to 
be highly effective even in the last few months where 
businesses are facing a tough situation to cope with 
the financial crisis.” 

 Marwan Zeineddine, Business Development Manager, Business Systems House 

“On behalf of the Symantec MENA Marketing Team, 
I want to thank you for your splendid job for the 
KVS campaign. We would also like to thank all your 
marketing team for being helpful, tactful, and speedy 
simultaneously! The campaign was an outstanding 
success in every way, [we expected] 100 answers [the 
actual results were] more than 1350 ...”
Ikram Achouki, Marketing Manager Middle East & North Africa – Symantec Corporation
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>Transparency

As well as using Google Analytics we have now signed up to 3rd 
party auditing /measurement tools Effective Measure. These third 
parties monitor our traffic independently as well as running on 
site surveys to allow us to know more about the demographics 
of our readers. This means we are fully audited and allows full 
transparency of our portal.

>Advertising with ITP.net

ITP.net can put you in touch with your target market with the 
following advertising options:

1. Display Advertising (standard & non-standard)
2. Special Execution
3. Direct Email Marketing
4. Newsletters
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>Display Advertising: Standard Banners

•  Present your message visually, directly on our website with 
banner advertising.  

•  Can be geo and/or industry targeted increasing the 
effectiveness and ROI

MPU:   300x250px

Leaderboard:   728x90px

Half page:   300x600px

White Space Banner:  220x550px
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>Display Advertising: Non-standard Banners

Expandable Banners: 
• Used to create a stronger and increased visual message

Overlay: 
• Appears over the page being viewed 
•  The most direct ad unit offered by ITP.net, effective for 

launches, data capture etc
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>Display Advertising: Non-standard Banners

Interstitial
•  Full page advertisement appears whilst navigating from one 

page to another
•  Allows 100% exposure on the screen without rival ad units 

appearing
• Can last for 60 seconds
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>Display Advertising: Special execution

Roadblocks
• Home page and run of site.
•  Home page – Exclusive ownership of all ad units on the home page for 24hrs
•  Run of Site – Exclusive ownership of all ad units on each page view
•  Both provide one clear commercial message with no distractions
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>Display Advertising: Special execution

Content Push
• Engages the user
• Drives a higher CTR
• Premium Branding

Page Peel
• Allows 100% reach in any country regardless of other ad units sold
• Non-intrusive — captures the user’s awareness
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>Display Advertising: Special execution

Microsite
•  Custom built for the client – literally a mini website within ITP.net with specific 

content
•  Bespoke editorial pages built with advertisers colours and images integrated 

into the fabric of the website
• Average 4-6 pages
•  Increase effectiveness with a promotion to ensure maximum interaction and 

a data capture element for transparency of results
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>Display Advertising: Special execution

Surveys
Surveys are online questionnaires which engage the readers to interact with the ad 
and allow the client to capture information.
 
To include the following: 
•  Maximum of 20 questions per survey (It is recommended that the survey 

entails a prize to incentivize the participants) 
• 150,000 banner impressions 
• Link in the Left Hand Navigation bar 
• Full design & development of the survey
• Full design & development of directional media
• Hosting of the survey for one month
• All banners are monitored and all CTR’s provided
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>Display Advertising: Special execution

Competitions
Surveys are online questionnaires which engage the readers to interact with the ad 
and allow the client to capture information.
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>Display Advertising: Special execution

Spot polls
Sponsor the spot poll questions and answers to analyze itp.net readers point of view 
on a subject of interest 
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>Display Advertising: Special execution

RSS feed
RSS allows you to see when editors from itp.net have added new content. 

•  Get the latest headlines and articles (or even audio files, photographs or 
video) in one place, as soon as they are published. 

•  Sponsor each or all of the following sections: Latest News, Products, News 
and Features, Blogs
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>Direct Email Marketing

•  ITP has an email database of subscribers to all its publications and e 
newsletters up to more than 460,000 individuals

 •  350,000 have opted to receive emails from 3rd parties meaning emails go 
straight to their inbox from a source they trust and approve of

•  Reach these individuals and target our database by the following in order 
to reach your exact target audience: Age, Gender, Nationality, Country of 
Residence, Job Title, Job Industry

•  Email campaigns are monitored and a report generated containing the open 
rate and the click through rate  

•  Can also track the activity of the users and what they did after they clicked 
on the mailer

• Highly cost effective option reaching your exact target audience
• Allows transparency to see the effectiveness of the campaign; 
• Helps adjust future campaigns and increases efficiency and accuracy
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>Newsletters

•  Place banner advertising on our renowned e–newsletters which go out 3 
times a week every Sunday, Tuesday and Thursday

• Delivers the news straight into people’s inboxes 
• Each newsletter reaches 169,000  subscribers
• A great resource to keep track of one of the fastest growing regions
•  Alerts provide informative and relevant information to a receptive and 

engaged audience
• Easiness and directness replaces the newspaper for many

Banner positions available: 
• Top Leaderboard
• White Space Banner or Half Page or MPU
• Bottom Leaderboard

All banners are monitored and click through rate is provided for each newsletter
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>Ratecard

>Contact Details

For rates on all available advertising options please see full rate card available on request
 
Name Dimensions File Size Rate Card (AED)

Leaderboard 728px X 90px 50KB AED 367

MPU (multi page unit) 300px X 250px 50KB AED 312

White Space Banner 220px X 550px 50KB AED 367

Half Page Banner 300px X 600px 50KB AED 440

Overlay (Eye blaster) 900px(w) X 500px(h) X maximum 50KB AED 367

Interstitial 750px X 450px 100KB AED 551

Micro sites Up to 6 pages N/A AED 55,080

NL Banner - - AED 16,500

Dedicated Email Shots HTML or EPS/PDF 640px wide max 100KB AED 1,285

Ahmad Bashour

Sales Director

+971 50 5342842 

ahmad.bashour@itp.com

Nathalie Akl

Senior Sales Manager

+971 4 210 8553

nathalie.akl@itp.com

Josephine Dsa

Business Development Manager

+971 4 210 8630

josephine.dsa@itp.com 


