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WHO WE ARE

One of the world’s most established and widely respected fine dining food
critique brands, Gault&Millau was founded in Paris in 1969 when Henri
Gault and Christian Millau, two French journalists and food critics, issued

the original Gault&Millau Cuide of Courses.

Introduced to the UAE in 2022, Gault&Millau’s revered rating system sees
restaurants visited anonymously and then rated on a scale of one to 20,
taking into account the quality of the food, service, price and atmosphere.
Based on a venue's overall rating, the finest restaurants are then able

to display one to five toques (or chef hats), reflecting their standing in

Gault&Millau’s guides.

Today, the Gault&Millau UAE trademark encompasses an annual guide
and gala ceremony, as well as a website, social media and events channels

and the Middle East’s first ever Champagne Index.




CAULIT&MILLAU
IN THE UAE




2025 GUIDE

The fourth edition of Gault&Millau UAE’s esteemed guide, featuring all reviews and
ratings, will be released to attendees on the night of the annual Gala in February

2025 following which the book will go on shelves across the Middle East.

Revered by chefs and the food & beverage industry as much as by discerning diners

the world over, Gault&Millau’s iconic yellow guidebooks take pride of place on the

bookshelves of those who consider themselves true gourmands.

Placement is available throughout the Gault&Millau UAE 2025 Guide.




GALA

Taking place in February 2025, Gault&Millau’s fourth annual gala
dinner at Atlantis The Royal will feature a specially curated menu
devised by a collection of the hotel’s finest chefs and paired with fine

wines as the guide’s findings and toque ratings are revealed.

Categories for the event encompass individual and restaurant
awards, covering everything from service and sommeliership to

sourcing and sustainabiity.

With a select and exclusive guest list featuring the finest talent from

the country’s food and beverage scene, the high-profile event is a

key date in the UAE’s culinary calendar, offering a wide range of fully

bespoke sponsorship packages.




DIGITAL

An online destination for the region’s most discerning gourmands,
gaultmillauae.com is the online home of all the guide’s reviews and
ratings, in addition to a content mix of industry news and analysis,
trend reporting and interviews with both established and up-and-

coming names from across the UAE's fine dining scene.

The website is also home to the regularly updated Gault&Millau
Champagne Index, which charts the prices of more than 1,000
bottles of champagne in the UAE's top restaurants.

This extensive and expertly curated mix of content is also reflected
across Gault&Millau UAE's social media channels, including

orofessionally shot Instagram Reel content, with single and muilti-

channel placement available across the entire digital output.
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CHAMPACGNE INDEX

Published for the first time in November, 2022, the UAE’s first-ever Champagne

Index aims to bring improved transparency and value to the burgeoning local

wine scene.

Covering the champagne lists of all of the licensed venues that hold a toque-
rating in the Gault&Millau UAE guide and designed to be regularly updated, the
Index seeks to examine the true state of the champagne offering of Dubai and

Abu Dhabi’s fine dining scenes.

Placement is available throughout the Index, which marks the most extensive

examination of a country’s Champagne scene in Gault&Millau’'s 50-year history.




BESPOKE EVENTS

From celebrating the best of the UAE’s food and beverage scene to
collaborating with its finest talent, Gault&Millau’s events capacity runs the

gamut from wine tasting and pairing evenings to supper clubs and galas.

As a highly credible and respected industry critique brand, Gault&Millau’s
bespoke events packages help your company stand out from the masses,
whether you're looking to host a select group of VIPs or to reach our growing

audience of sophisticated and discerning diners.
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2025 GUIDE

IFC IFC SPREAD OBC

\ 4 \ 4 \ 4
$11,000 $18,000 $15,000

st DPS P $13,000

2x0 DPS P $12,000 $7.000 || $6,000

Zro DPS P $11,000
DPS ) $10,000 FULL PAGE  $5,500

P BESPOKE PRICE ON REQUEST



DIGITAL

SECTION TAKEOVER $6,500 (PER DAY)
HOME PACGE TAKEOVER $5,500 (PER DAY)

BANNER
PARTNER
CONTENT TENANCY REEL

(MPU &
LEARDERBOARD)

$17,000 $3,000 $7,000
(PER ARTICLE) (PER SECTION) INSTAGRAM

P BESPOKE PRICE ON REQUEST




DIAMOND
SPONSOR

$100,000

Logo lock-up
between brands

Prime logo positioning,
pre-event and at gala

* Mentioned in opening

speech at gala

- Video played on screens
in gala pre-function

Logo present on G&M
website for 12 months

Dedicated activation
space in gala’s pre-
function area

- 10 VIP seats for gala

Double-page display aa
in 2024 guide

COLD
SPONSOR

$50,000

Logo included on all pre-
event marketing and
collateral, and during gala

* Mentioned in opening

speech at gala

Logo present on G&M
website for 12 months

Double-page display ad
in 2024 guide

Dedicated activation
space in gala’s pre-
function area

Five VIP seats for gala

SILVER
SPONSOR

$30,000

Logo included on all pre-
event marketing and
collateral, and during gala

Full page display ad in
2024 guide

Dedicated activation
space in gala’s pre-
function area

- Two VIP seats for Gala







