
2 0 2 6



our vision

BORN IN 1938 & AT THE FOREFRONT OF PROGRESSIVE SOCIAL ISSUES EVER SINCE, THE 
FAST-PACED NATURE OF CHANGE IS SECOND NATURE TO GRAZIA'S EDITORIAL DESK. 

OUR LONG-TERM COMMITMENTS TO DIVERSITY AND INCLUSION REMAIN AT THE CORE 
OF OUR DIRECTIONAL FOCUS, AND WE CONTINUE TO COMMUNICATE HUMAN INTERESTS 

AND SOCIAL ISSUES AS PART OF THE MOST AUTHENTIC REPRESENTATION OF STYLE AND 
BEAUTY IN THE MIDDLE EASTERN MEDIA LANDSCAPE TODAY



SYDNEY MILAN NEW YORK

OUR TEAMS ARE LOCATED ACROSS INTERNATIONAL TIME ZONES. A TRULY GLOBAL NETWORK CREATING 
MORE COMPREHENSIVE NEWS COVERAGE AND PR ACCESS ACROSS NORTHERN AMERICAN, EUROPEAN, 
MIDDLE EASTERN AND APAC EVENTS & CLIENT ACTIVATIONS RELEVANT TO THE MIDDLE EASTERN MARKET

24 hour news

DUBAI



RELEVANCE

ENSURE OUR EDITORIAL 
TONE OF VOICE IS ONE-STEP 

AHEAD OF THE TIMES AND CAN 
INTERPRET THE MOOD OF OUR 

COMMUNITY

HYPER-QUALITY

EVERYTHING WE TOUCH NEEDS TO 
BE GOLD. THE BEST BRANDS IN THE 

WORLD ENTRUST US WITH THEIR 
CAMPAIGNS, SO WE NEED TO BE 

BETTER THAN BRILLIANT

DATA-DRIVEN

WE BELIEVE IN AN AUDIENCE-FIRST 
APPROACH, AND HAVE SUCCESSFULLY 

CRAFTED MULTIPLE CUSTOM AUDIENCES 
WITH TARGETED REACH BASED ON 

LOOKALIKES AND PIXEL DATA

ROI-OBSESSED

GET IT RIGHT THE FIRST TIME, EVERY 
TIME. OUR PARTNERS HAVE A 

STRONG REPEAT CUSTOM BECAUSE 
OF THE DUTY OF CARE WE PAY TO 

OUR COLLABORATIONS

our mission



LUXURY FASHION, BEAUTY, TRAVEL AND LIFESTYLE BRANDS CHOOSE TO 
PARTNER WITH GRAZIA FOR INTERNATIONAL LEVEL PRODUCTION,  

A LUXURIOUS BRAND SAFE ENVIRONMENT AND QUALIFIED AUDIENCES.

TRUSTED CONTENT PARTNER FOR LUXURY BRANDS

TIFFANY & CO.

PRADA

GUCCI

CHANEL

FENDI

MIU MIU

CARTIER

BVLGARI



P R I N T  I N F O R M A T I O N

P U B L I S H E R:  ITP Media Group
U N I Q U E  C I R C U L AT I O N: 18,000  
C O V E R  P R I C E : 
60.00 AED  / $ 12.00 USD / €10.00 EUR
F R E Q U E N C Y: 4 Per Year 
F I R S T  L AU N C H  D AT E :  2021 (MIDDLE EAST)
PA G I N AT I O N: 350+ Pages 
R E A D E R S H I P  P R O F I L E :
Male: 15% / Female : 85% / Socio-eco Class: AB 
R E G I O N A L I T Y:  Middle East & North Africa

L O C A L  PA R T N E R S :  Hermès, Cartier, Bvlgari, Chanel, Prada, 
GUCCI, Miu Miu, FENDI, Balenciaga, Tiffany & Co., Boucheron, 
Messika, Van Cleef & Arpels, Marli, TUMI, GUCCI Beauty, Coach, 
Dune and Birkenstock.

Content seen in GRAZIA Print is made for digital publish and 
amplification with the opportunity to  publish across print, 
graziamagazine.com and social. Each platform and channel has a 
unique purpose and audience. 

Born in 1938, being at the forefront of progressive social issues 
ever since, change is second nature to our editorial desk. As 
GRAZIA has evolved to its current form, we continue to adapt to 
women’s interests and social issues. We are a voice of authenticity 
for educated women showing them a curated edit of the best cult 
products coming their way.



W E B S I T E :  graziamagazine.com/me
U N I Q U E  U S E R S /M O N T H: 618,432
M O N T H LY  PA G E  V I E W S :  2,151,685
T I M E  S P E N T/S E S S I O N: 5:43
M A I N  TA R G E T:   W 18 – 54, Core 25 – 35 Yo

Source: Google Analytics

157.4K  F O L L O W E R S

150K  F O L L O W E R S

50K  F O L L O W E R S

D I G I T A L  I N F O R M A T I O N
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AD T YPE BOOKING MATERIAL ON SALE

GRAZIA 17 19 JAN 2026 2 FEB 2026 MID-FEB 2026

GRAZIA 18 10 APR 2026 8 MAY 2026 JUN 2025

GRAZIA 19 31  JUL 2026 7 AUG 2026 SEPT 2025

GRAZIA 20 2 OCT 2025 16 OCT 2025 NOV/DEC 2025









ACQUISITION

MillennialsBoomers Gen Y Gen Z

Gen X will maintain a stable position in 
the market, showing high resilience to the 
future ecosystem transformation. GRAZIA 
traditional media channels play a core role, 
but quality of communications is critical to 

brand loyalty 

Gen Y is expected to continue their 
expansion path, accounting for nearly half 
of our audience by 2022. They will be an 
affluent middle-class fueling growth with 
a more conscious attitude towards luxury. 

Our products will continue to focus on 
sustainability and offer valuable interaction

As the pure digital-native generation 
accelerates their growth and incidence,  
tactile media will take part in a reshaped  
phy-gitial omnichannel environment. Our 
media for this audience is positioned at  

the intersection of sustainable, experiential  
and social

The aging population of Baby Boomers will 
account for a much smaller share of market. 
GRAZIA Editorial strategies and innovations  
will adopt a younger, current social mindset.



As the pure digital-native generation accelerate their growth and
presence, tactile media will take part in a reshaped phy-gitial omnichannel
environment. Our media for this audience is positioned at the intersection 
of sustainable, experiential and social



Gen X will remain in a stable position in the market, showing high resilience 
to the future ecosystem transformation. GRAZIA traditional media channels 
play a core role, but the quality of communications is critical to brand loyalty. 















our rates

POSITIONS USD AED

REVERSE GATEFOLD 31,250 114,766

IFCS 26,250 96,403

DPS 1 23,000 84,468

DPS 2 22,500 82,631

DPS 3 22,000 80,795

DPS 4 21,500 78,959

DPS 5 21,000 77,123

DPS 6-10 19,500 71,614

OPPOSITE EDITOR'S LETTER 14,000 51,415

OPPOSITE MASTHEAD 14,000 51,415

OPPOSITE CONTRIBUTORS 14,000 51,415
CONTENTS 1-2 14,000 51,415

IBC 15,000 55,088

OBC 22,000 80,795

1ST 40% 12,000 44,070

ROP 10,000 36,725

DPS 17,500 64,269

BRANDED CONTENT ARTICLE 12,000 44,070
INSTAGRAM STORY DRIVING TO THE ARTICLE 4,500 16,526

INSTAGRAM DARK POST 7,500 27,544

MIXED BANNERS 330 CPM 1,212 CPM



GET IN TOUCH
FARRAH TAYLOR

Deputy Managing Director, ITP Luxury Group 

FARRAH.TAYLOR@ITP.COM

MILLI MIDWOOD

Editorial Director

MILLI.MIDWOOD@ITP.COM

OLIVIA MORRIS

Deputy Editor

OLIVIA.MORRIS@ITP.COM
 

NADIA MUSA

Brand Director, ITP Luxury Group 

NADIA.MUSA@ITP.COM

RABAB HASAN

Senior Key Account Manager

RABAB.HASAN@ITP.COM
 

LYDIA SPALL

Group Key Account Manager, ITP Women’s Luxury 

LYDIA.SPALL@ITP.COM


